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tHE MAniFEsto: 
LADY LUCK IS THE BRAND FOR TODAY’S “GAMIFIED” LIFESTYLE.  An iconic BrAnd tHAt HAs 
EVoLVEd oVEr GEnErAtions And is THE ULTIMATE SYMBOL OF ADULT LIBERATION, LUCK,  
ADVENTURE, CHANCE AND pOSITIVITY. PEoPLE WHo EVokE LAdy Luck PLAy LiFE to its FuLLEst, 
tAkinG on HEr cHALLEnGEs WitH conFidEnt ABAndon And rEVEL in HEr sPoiLs BEcAusE tHEy 
knoW tHEy HAVE LAdy Luck on tHEir sidE. And sHE cALLs us ALL to GET OUR GAME ON.
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CORE pURpOSE
to instiLL tHE 
sPirit oF Luck,
PositiVity And 

AdVEnturE

CORE VALUES
• Hopes & dreams
• Entertainment 
• Excitement
• Thrill 
• Adventure 
• Living life to
   the fullest
• Daring rebel
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TARGET
•All genders 
•Ages 21-29
•Confident
•Positive
•Party-going
•Daring
•Edgy
•Sexy
•Social media
 obsessed

A MIX OF LUCK
& ADVENTURE

WITH A SPLASH
OF GAMING

AND A TWIST
OF EDGE
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IF MARILYN MONROE AND JAMES BOND
HAD A BABY BLESSED BY BUDDHA, 

THEY’D CALL HER... LADY LUCK
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LET’S ROLL
LauRIE SMITH

THE BRand LIaISon

laurie@thebrandliaison.com

516-857-3115

www.thebrandliaison.com

www.thebrandliaison.com
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