
THE AMERICAN OUTDOORSMAN





Maybe it’s more than a physical structure. More than a singular place.

Maybe home is where you feel your most comfortable. Or most safe.  
It’s where you feel the most like yourself.

All across this great country, there are millions of us finding ourselves at home not in a house,  
but out there. Out on the rivers and lakes, throwing one last cast before the sun sets. Out in the  
woods, listening to the sounds of the forest. Out under the stars, counting them one by one.

And today, a whole new generation is joining us in finding their place in the great outdoors.  
They’re the ones seeking out new adventures, stretching the limits and expectations of what can be done. 

FOR ALL THOSE WHO WERE BORN TO ROAM... 

Welcome home.

WHERE IS HOME?





Welcome to the next generation of
American outdoorsmen and women.

We are individuals who chase experiences over trophies.
Who want to live the hunt and earn the catch.

We believe the journey is the part to be cherished. The mission, 
and all the work, effort and passion we put in to it, that is what we’ll 
remember more than anything else.

As we cast, shoot and trek across the land and water we love, 
we’re looking for a brand that embraces the adventure in our 
veins and defines our identity.

MEET THE NEW BLOOD.



AO BRAND 
HISTORY
It wasn’t too long ago that America was known as the great unknown, unconquered territory.  
A vast land, ready to reveal its secrets to whoever entered, or pushed further. But it was a daunting 
task. This incredible land could not be explored, settled, harvested or even appreciated if not for  
one group: Outdoorsmen.

They were the ones blazing new trails, living off the land of this continent from ocean to ocean. 
While cities and towns may have risen in their wake, so too did a deep seeded love of the endless 
beauty of the American wilderness. One that inspired poets, romantics, and larger-than-life 
figures, like Teddy Roosevelt, who initiated policies to protect and safeguard the great outdoors 
and insure its sustainability.

In that spirit, The American Outdoorsman television show began in 1988, uncovering our 
country’s natural treasures for millions of viewers. Today, the nationally syndicated show continues 
to travel coast to coast, featuring hunting, fishing and outdoor adventure activities. Radio shows 
and podcasts also reach wide audiences. Through it all, The American Outdoorsman honors and 
promotes the conservation of our precious natural resources.

Today, outdoorsmen and women are taking appreciation of our land and waters to a whole new 
place. While inspired by the traditions of the past, they are forging their own trails. It’s not about 
the objective, it’s about the journey, and they seek out the latest technology and techniques to make 
it as meaningful as possible.

The American Outdoorsman is there for them every step of the way. We are committed to 
bringing people closer to the land we all love so much by providing them with the fit, functionality, 
style and performance they crave.



OUR 
MISSION
To represent the new outdoorsmen, while inviting the 
traditionalists who make us authentic.

We believe in a work hard, play hard lifestyle. And we expect 
everything from our gear to our apparel to perform at the  
highest level. 

We have been working to protect the outdoor’s traditions and 
habitats for nearly 30 years by supporting organizations that  
create a better tomorrow. like our charity partner the Teddy 
Roosevelt Conservation Partnership



OUR 
PASSION
We crave adventure. Not for simple thrill-seeking or 
adrenaline rushes. But for the unknown - the unconquered 
territories and all the mysteries they are waiting to share.

We feel most alive when we are out there, ready to 
experience anything, yet not knowing exactly what’s to come.

We want to help our fellow outdoorsmen and women get the 
most out of whatever awaits them, no matter where  
they roam.

So our equipment and wardrobe has to be exceptional. 
Well crafted, intelligent, stylish and functional.



OUR 
INSPIRATION
There is no shortage of natural beauty in this great country. 
And there is no shortage of passionate people finding 
new ways to appreciate it and all it has to offer. From 
the mountain trails of Oregon, to the brackish waters of 
the Mississippi Delta, from New England cod fishing to 
Colorado elk hunting, outdoorsmen and women have been 
discovering the infinite wonders of this land for centuries. 
Whether it’s passed from one generation to the next, or 
embraced by someone new for the first time, once you’re 
a part of it, you’ll never let go. It’s that love between our 
people and our land that inspires us every day.



OUTDOOR RECREATION 2017 DATA

47% OF OUTDOOR PARTICIPANTS EARN $75K+.

ANNUAL SPENDING ON OUTDOOR RECREATION

GEAR, ACCESSORIES
& VEHICLES

TRIP
RELATED TOTAL

FISHING

HUNTING

CAMPING

WATER SPORTS

$113,600,861,487

$11,867,666,850

$16,059,527,274

$31,271,155,486

$29,059,965,205

$25,342,546,672

$457,874,544,277

$23,908,160,290

$11,318,772,808

$135,591,624,999

$110,911,844,967

$176,144,141,213

$571,475,405,764

$35,775,827,140

$27,378,300,082

$166,862,780,485

$139,971,810,172

$201,486,687,885TRAIL SPORTS

OUTDOOR 
ACTIVITIES
THE OUTDOOR  
RECREATION  
ECONOMY  
GENERATES: IN CONSUMER SPENDING ANNUALLY

MORE AMERICANS PARTICIPATE IN 
OUTDOOR RECREATION EACH YEAR

THAN ATTEND NFL, NBA, MLB AND  
NHL GAMES COMBINED (134 MILLION)

145 MILLION 

$887 BILLION

FISHING       
HUNTING     
CAMPING     
HIKING
WATER SPORTS      

62 MILLION 

2017: 49% 2006: 42%

27 MILLION 
53 MILLION 
30 MILLION 
39 MILLION 

2017 PARTICIPATION IN OUTDOOR ACTIVITIES

PARTICIPATION IN OUTDOOR ACTIVITIES IS GROWING



OUR
PRODUCT
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No need to carry extra 
gear. When it’s time for a 
cold one, this belt buckle 
can crack it open in a snap.

Get down and dirty if you 
need to. This specially 
designed 4-way stretch 
fabric can handle all the 
bends in the road and give 
you plenty of cushion at 
the same time.

4-way stretch fabrics, 
stretches in both 
directions, crosswise  
and lengthwise.

Adjustable tab at bottom 
hem ensures your cuff 
is secure to avoid drag 
whether you’re hiking 
or biking.

BOTTLE OPENER

PROTECTION

4 WAY STRECTH

ADJUSTABLE TAB

No need to carry extra gear. 
When it’s time for a cold one, 
this belt buckle can crack it 
open in a snap.

Get down and dirty if you 
need to. This specially 
designed 4-way stretch fabric 
can handle all the bends in the 
road and give you plenty of 
cushion at the same time.

4-way stretch fabrics, 
stretches in both 
directions, crosswise and 
lengthwise.

Adjustable tab at bottom 
hem ensures your cuff is 
secure to avoid drag whether 
you’re hiking or biking.

BOTTLE OPENER

PROTECTION

4 WAY STRECTH

ADJUSTABLE TAB

APPALACHIAN TRAIL PANTS 

APPALACHIAN 
TRAIL PANTS 
These cotton/nylon trail pants  
with stretch knee and seat panels, 
low profile cargo pockets and a belt 
that doubles as a bottle opener  
are the ultimate in trail-to-street 
performance. 



BORN TO PERFORM
Performance driven fabrics allow our customers to get 
the most out of their time out there – no matter the 
conditions. Innovative engineering to maximize sun 
protection and overall performance.

PELICAN SHOALS 
FISHING SHIRT
Quick-dry, moisture wicking  
cotton/poly fishing shirt keeps 
you focused on the catch with its 
knit hood, built-in gaiter and long 
sleeves for extra sun protection.
Concealed buttons to avoid line 
snagging. All fabrics stretch to  
allow ease of movement.



MONTANA  
EVERYDAY  
FLANNEL
The name says it all.  Made from 
cotton with just a touch of  spandex, 
the Montana Everyday Flannel not 
only looks great, but the stretch 
cotton provides an added ease of  
movement that makes it perfect for 
any activity, from hiking to camping 
to just walking around town.Once 
you try it on, you will want to wear 
it every day!



Casual
HIKE/CAMP

Expert
HUNT/FISH

Traditional
HUNT/FISH

Modern 
INNOVATION

POSITIONING

Modern brands in the outdoor space tend to fall into two groups: Casual or Expert. One is focused on style, leisure or 
comfort, while the other is focused on performance. The American Outdoorsman represents the intersection between 
the two; where performance-first materials meet outdoor style-first design.

POSITIONING



To best serve the next wave of outdoorsmen and women,  
we continue to expand into new products and categories. 

Sunglasses/Optical

Backpacks and Luggage

Small Leather Goods (belts/wallets)

Watches

Electronic Accessories & GPS Devices

Illumination (flashlights/headlamps)

Hydration and Drinkware

Multi-Tools and Knives

  Men’s & Women’s Apparel

Loungewear

Footwear

Socks

Cold Weather Accessories

Headwear

Bedding/Home Décor

LICENSING OPPORTUNITIES

CURRENT CATEGORIES

Solar and Portable Power Chargers

Tents and Canopies

Camp Furniture

Sleeping Bags, Pads and Air Mattresses

Kayaks, Canoes and Paddle Accessories

PFDs and Water Accessories

Pet Products



WE ARE

A Brand that is inherently American, and built for the Outdoorsman.

A Voice that can speak to all customers, in a current and relatable tone, without being too lofty or modern.

A Tribe that attracts so many, whether they are outdoorsman, love the outdoors  
or are drawn to the look and romance of this passionate lifestyle.

A Logo that is unique, engaging and sticky.

“Here is your country. Cherish these natural wonders, cherish the 
natural resources, cherish the history and romance as a sacred heritage, 

for your children and your children’s children.”
-Theodore Roosevelt



Licensing Opportunities

Steven W. Heller
       Tel:  (855) 843-5424

       Cell: (561) 302-7838

Karen Diamond
       Tel:  (855) 843-5424

       Cell: (201) 310-2798

www.eBrandLiaison.com
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