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Source: L.E.K. Consulting Survey of 4,000 people ages 14 - 55.
https://sgbonline.com/what-are-todays-hot-athletic-and-outdoor-brands/













=== Family Channel - 30%

Sporting & Outdoor Channel - 20%
Value Channel - 20%

=== Key Independents - 10%
Farm & Ranch - 6%

=== Department Store - 5%

=== Specialty Channel - 5%

mmee (O nline Channel - 4%
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VENDOR EXCELLENCE
AWARDS

Presented by HSN
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CONGRATULATIONS

HSN

MERCHANDISING
EXCELLENCE:
FASHION & BEAUTY

A vendor that collaborates with the buying team and
successfully executes sales and growth plans, best
demonstrated by:

Continuously developing unique strategies with the
HSN teams that evolve and transform the business
model across all platforms that results in a positive
impact and/or change for our mutual success

Providing real solutions for real people through
innovative concepts via inventions, technological
advances, product development, and/or brand building
strategies, anticipating the needs of the HSN customer

Attaining excellent combined results for on-air
productivity and buy anytime sales, new customer
acquisition, return rates and customer ratings and
reviews

Consistently delivers sales increases year-over-year

Flexibility to react to HSN’s evolving business model
and plan




BEARPAW GLOBAL BRAND PRESENCE
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Distributed in over 40 countries worldwide
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BAGS, SLEEFWEAR e Rl
LADIES AND CHILDRENS S0OCKS, HOSIERY, COLD WEATHER ACCESSORIES BEDDING, BATH & HOME DECOR

APRAREL, OUTERWEAR , PET

Stepping @ Stonos colors N opiics

new york

INFANT FOOTWEAR, HOSIERY, 20CKS, ACCESSORIES SUNGLASSES, EYEWEAR

BEARPAW LlCENSE Es BEARPAW has teamed up with leading manufacturers to offer a comprehensive BEARPAW

lifestyle, offering consumers a variety of BEARPAW products to live life comfortably.



GC SOCKS, ACCESSORIES
& SOFT SOLE SLIPPERS

International, Inc.




APPAREL, OUTERWEAR,
SLEEPWEAR & PET



INFANT FOOTWEAR
& ACCESSORIES



| | HOME FASHIONS

BRITANNICA HOME FASHIONS, INC.




HANDBAGS & TOTES

GINA GROUP




colors in ootics EYEWEAR

new york

BEARPAW ‘e’




THE B(R)IAND LIAISON

OPENING DOORS. CLOSING DEALS.

Bearpaw licensing is led by the award-winning licensing
agency, The Brand Licison. With over 200 years of
licensing and brand development experience, the Brand
Liaison plays an instrumental role in extending the
Bearpaw brand into new products and new territories,
working closely with Bearpaw and all of our licensing and
distribution partners to ensure that all Bearpaw licensing
activities complement the brand and our partners’
strategic goals and objectives.

Steven Heller Karen Diamond

561-302-7838 201-310-2798
Steven@TheBrandLiaison.com Karen@TheBrandLiaison.com








http://www.bearpaw.com
http://www.bearpaw.com



http://www.instagram.com/bearpawshoes
http://www.facebook.com/bearpawshoes
http://www.pinterest.com/bearpawshoes
https://www.tiktok.com/@bearpawshoes



https://bearpaw.com/campus-rangers



https://www.instagram.com/explore/tags/bearpawshoes/

FOR LICENSING AND INTERNATIONAL
DISTRIBUTION OPPORTUNITIES

THE B(R)AND LIAISON

OPENING DOORS. CLOSING DEALS,

Steven Heller
Steven@TheBrandLiaison.com

561-302-7838

Karen Diamond
Karen@TheBrandLiaison.com

201-310-2798

LINKS

bearpaw.com

instagram.com/bearpawshoes
cr tiktok.com/@bearpawshoes
facebook.com/bearpawshoes

(’.) pinterest.com/bearpawshoes

youtube.com/bearpawfootwear
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