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Eight O'Clock Coffee has

been selecting and roasting
high quality 100% Arabica
coffee at a great value for
over 160 years.

But quality isn’t our only story. pives you a weal
indn Erves  you

Our warm and approachable AP Coffe in Curtom
JIH :|

personality is what keeps us in
cabinets, cups and hearts,
year after year.
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Eight O'Clock Coffee

History:

Click to view Sizzle Reel

1859

A&P store launched and
whole bean coffee is a
signature product

2003

EOC sold from A&P and
launches ground coffee

2012
EOC entered the Keurig

platform as a licensed

EOC

. brand.
T 2006
| 191,9 Eight O'Clock coffee becomes 2013
The Eight O Clock branc part of the TATA family of .
name was created following a rands EOC brand refresh provides
survey which indicated 8:00 ’ updated look and new

AM/PM were the most vari.eties

popular times to drink coffee
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TRY OUR DELICIOUS NEW VARIETIES
including Central Highlands, African Plains and

'l VERY B
A7 Vs

Sy

-, e
e Correl

Dark and Mild, Creamy Texture, Medium-Bodied

2019
launches new sub

brands: Early Riser, Barista
Blends and Flavors of

America
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ALL AMERICAN

' ARTIFICIALLY FLAVORED GROUND COFFEE
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BLACK AND TAN

GROUND COFFEE

NETWT.11 0Z. (311g) 100% ARABICA COFFEE @


https://thebrandliaison.com/eoc/

EIGHT

O'CLOCK
COFFEEiIs a
S200M

NATIONAL
BRAND

Eight O'Clock
Coffee Is sold
iNn over 24,000
stores
Nnationwide.
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Eight O’Clock ranks 5th
among all Packaged
Coffee brands
purchased Iin the past
year
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Which Brands Have You Purchased in the Last Year?
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Cuestion: Wiich of the following brands of coffes hove you purchosed in the past year? (Sefect of thart opaiy)
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MEET ALLISON

A REALISTIC Connoisseur

Approachable and dependable, Allison is the friend
that loves to explore and try new things, but always
stays grounded. She keeps connected via social
media and works hard not only for her family,

but for a better ftomorrow.

Coffee is crucial to her day, both litting her
up and helping her refocus and unwind.

The brands she trusts are as reliable and authentic as
she is, giving her a sense of security and comfort.

R

Aged 30+
A few jobs into their career
Living on their own / Settling Down
72% consume coffee at home
61% drink gourmet coffee beverages routinely - 45% in the
past day
Value Conscious - but willing to spend for “affordable luxury”
Eco Conscious

Digital natives - fueling advanced beverage expectations




DIGITAL AND MOBILE

“Rich and aromatic. What a great
way to start the day!” -Paula
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MAPLE BOURBON ﬂ
ARTIFICIALLY FLAVORED GROUND COFFEE b r - - - - - _.-._.'-' - -

OING... ATRUE

ORIGINAL

EIGHT O'CLOCK COFFEE COMPANY

B MOCHA MACCHIATO [

ARTIFICIALLY FLAVORED
MEDIUM ROAST COFFEE

I\ HOT! COOL BEFORE PEELING
KEURIG’

“Really great mocha flavor.
One of my favorites.” -sArAH
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eightoclockcoffee @ Eight O'Clock Coffee ¢

@EightOClockCoffee - Coffee Shop @ Shop Now
780 10.9K 184

Posts Followers  Following @ eightoclock.com

Reviews Videos il Like @© Message Q

Eight O'Clock Coffee

Food & Beverage

= America's Original Gourmet Coffee Since 1859 About

== Roasted in Maryland, USA = Create Post

) Tag us with #eightoclockcoffee

shop.eightoclock.com 1) Welcome to the Official Page of Eight
O'Clock Coffee. Promotions open to US
residents.

HOW WE

Photo/Video Check in Tag Friends

View Shop Twitter.com/80ClockCoffee
Instagram.com/EightOClockCoffee 2\ Eight O'Clock Coffee @
falcian
. o N ber 30 at 10:36 AM -
Following v Message Call Digital Millennium Copyright Act S o
("DMCA") Notice Our fans love our blends! And we love our fans!

: ; ; ; Shop our Customer Appreciation sale and save 25% on orders $59
If you believe any material available via
Ay : or more. Sale ends today.
the Sites infringes a copyright you own
or control, you ma... See More

“It was a great blend that was bold and
355,448 people like this including 1 of your strong without being bitter.” -SHADAI S.
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Fan Love Hot Recipes Brewing Tips Cold Recipes

[ | _ 7 335,866 people follow this
. — - ‘. 3 ) & ”;/ h A 1 ) ; ; MEDIUM ROAST
. N Ko Prs : 1-800-299-BREW (2739) Mon - Fri. E g E
G e YW . - B 8:00AM - 8:00PM ET § T
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GROUND COFFEE.

Save 25% On Orders $59 Or More! Barista Blends Mocha |
Black and Tan - Dark and mild, creamy textu... Mocha Macchiato Barista k

eightoclockcoffee « Following 4% i @ eightoclockcoffee - Following

eightoclockcoffee This year, teachers e ‘__ ' eightoclockcoffee Tag a few friends

of all kinds deserve some extra coffee...

so we're giving coffee to 8 TEACHERS
EVERY DAY (9/14-9/30)! & 8 teachers
will also be randomly selected to win a
$100 VISA GIFT CARD!

you'd like to roast s'mores with and
follow us at @eightoclockcoffee for a
chance to win a $200 Visa GC. Use it
to buy a fire pit, graham crackers, and
all the marshmallows you want this

* . summer. We'll throw in a bag of our
If you're a teacher, comment below i 3 ~ Eight O'Clock All American S'mores
with #TeacherHero - THANK YOU FOR E MEDIUM ROAST ] Coffee. #smores #smorescoffee
ALL YOU'RE DOING! i, <

] ) 1 u 8 winning fans will randomly be

Note: Eight people will be randomly ) y selected over the next 8 days. NOTE:
selected each day 9/14-9/30 to receive m_,.mu? Must be 18+ and a US resident to enter.
a coupon for a free bag of Eight . o J

O'Clock Coffee and eight people will be

@ From now until Labor Day, we'll donate
randomly selected between 9/14-9/30 $1 for each bag of our full line of

to receive a $100 Visa gift card. Must ALL AMERICAN | Flavors of America coffee sold to
be 18+ and a US resident to enter. $~| per bag SOld goes @feedingamerica. Check out the link in

= = ARTIFICIALLY FLAVORED GAOUND COFFEE. S our bio to shop now. #smoreforamerica
— *
QY | to Feeding America __ -
@) Liked by . > L —— N
1,052 others =il = 100,450 views

BER 14

Add a comment... . WCEeE 5 : 6 Add a comment...




BRAND COLLABORATIONS

MEET US AT
CENTRAL PERK

. 1.6 billion earned media impressions

. 28% increased in total EOC sales

. featured in major news outlets, such as:

TIME
Che New 1Jork Times

BuzzFeeD
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snoucHT To Tou ey [ omreir A =




BRAND COLLABORATIONS

Co Op programs Retailer Collalborations

BEST. [

A, Sip, Savor and SAVE! My

CATEGORES. ~ SROT 61 mivntnte 5

BREAKFAST.
EVER.

towae @m’n%

#80ClockShopriteParty

H Pepperidge Farm & Eight O'Clock Coffee Coupons

LA 3,0

EIGHT O'CLOCKS
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SIP...
BITE...
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A Favorite
Combination!




LET'S TALK
QUALITY

Selection of only the best
100% Arabica green coffee

Stringent health and food
safety protocols

Cupping at every point
INn the supply chain

A passionate staff of
coffee experts

Roasted in Landover, Maryland, USA

consistency

BRC
FOOD

CERTIFICATED

“AA"

Rating



MEDIUM ROAST

INNOVATION M - Barista Blends
TO MEET ‘
EVOLVING
ONSUMER
TASTES AND

NET WT.110Z.(311g) 100% ARABICA COFFEE )

MEDIUM ROAST

& Flavors of America

MAPLE BOURBON
ARTIFICIALLY FLAVORED GROUND COFFEE

NET WT.11 0Z. (311g) 100% ARABICA COFFEE ©

CHOCOLATE COCONUT

Macarcon

IE\AAAERRK%II'NG < Indulgent Blends

Artificially Flavored Ground Coffee

DYNAMICS. [

EARLY |

CAFE

Early Riser/Café Arriba

RISER

HOUSE BLEMD CAFE ESPRESSO

OUND COFFEE / CAFE MOLIDO

NET #1 { PESO NETO 10 02 (2830} @
—




Barista Blends — BE YOUR OWN BARISTA

an“ted
Responsibility

6\ pack communicatioh FOrce fOr GOOd

of RIR

Reflects our strong
commitment to sustainabillity
causes across the entire
supply chain — from bean to
cup!

GROUND COFFEE 'i&'

@ Rooted in Responsibility furthers our
commitment to the environment,
our farmers, and our customers.
]

For more on how we’re helping to
EIGHT O'CLOCK COFFEE COMPANY care for our planet, scan the QR code.

GROUND COFFEE ’%’

=31

EIGHT O'CLOCK COFFEE COMPANY

WOMEN S STRON'G.“;OMEN 4 ST %FFEE
CO F F E E Connect. Engovzgé’ clwz‘a X
ALLIANCE .

ESPRESSO GOLD

CARAMEL LATTE

Buttery Caramel, Hints of Vanilla, Medium-Bodied Smooth and Chocolatey, Silky Crema, Full-Bodied
MEDIUM ROAST MEDIUM DARK ROAST
NET WT. 11 OZ.(311g) 100% ARABICA COFFEE METWT.110Z. (31lg) 100% ARABICA COFFEE @ -
#" —_—m————— Redirect to “Learn More”

k via QR Code Link /

TATA CONSUMER PRODUCTS w Himalayan




Flavors of America

Stimulate category buzz and celebrate America!

- 3 - -

FLAVORS

,fOF_..

AMERICA

America is 50 states—all united, all unique. And each >
with a “flavor” distinctly its own. Our master blenders EEH AT | . | S | | i ‘:
celebrate this variety with our new coffee collection! Try | E n E
one of our star-spangled creations today. e
.
ALL AMERICAN

CLASSIC S’MORES

* Limited Edition Summer Seasonal ‘All American ¥ |
C I ass i c S ’ M o res RN Bl g B2 ) NET WT. 11 07 (311g) 100% ARABICA COFFEE © NETWT.11 07 (31lg) 100% ARABICA COFFEE ©
« 2 new States to be launched in Q2 2021

MEDIUM ROAST MEDIUM ROAST MEDIUM ROAST MEDIUM ROAST MEDIUM ROAST

I u I |
1
|

[ |

EIGHT O°'CLOCK COFFEE COMPANY |

A,
B

| CALIFORNIA
' TOASTED ALMOND

TATA CONSUMER PRODUCTS Tl SR
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Indulgent Blends

Drive impulse purchases with inviting Indulgent chocolate flavors!

CHOCOLATE COVERED CHOCOLATE RASPBERRY CHOCOLATE CHOCOLATE COCONUT

Strawberry scotti Sdmores Macaroon

PViscotti
‘ 6’ 6 o ¥ E .‘iii‘
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dArtifaaa by Flnwored Ground CaHee Artifia by Flnvpred Ground CoHer

Artificially Flavored Ground Coffee |

METWILICOZ (2850} 100% ARMSICA COFFEE 100 METWL1DOZ [Z83g} 160% ARASICA COFFEE i

TATA CONSUMER PRODUCTS w Himalayan %}gﬁ;
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Early Riser

Disrupting the value segment where Can coffee buyers have decreased their loyalty and increased share of
bags and K-Cups over time.

EARLY |

RISER

EIGHT Q'CLOCK COFFEE COMPANY

HOUSE BLEND

MEDIUM ROAST

RET W™ 24 07,015 E) b0y GEOJWD COFFLE 42

Hey early riser,
this one’s
for you.

b
<
P
-
l‘-\‘ i i EARLY EARLY EARLY :

RISER RISER RISER

- ——

Alarmingly delicious.

Ready
to launch.

EARLY EARLY EARLY

RISER RISER RISER

e B cm—

S Alarmingly delicious.

Rise a* b IR

freaking
Ehi“e- .: 4 EARLY EARLY EARLY

2 RISER RISER RISER

il el e

Alarmingly delicious.

TATA CONSUMER PRODUCTS

£ 3 A]
TATATEA w Himalayan EE}E,.E::.*-
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Cafe Armrriba

Café Arriba is a strong contender to grow the Latin Coffee segment where there’s demand but little innovation.
Hispanic coffee consumers conveyed strong purchase interest and almost two-thirds would buy incrementally.

BOLD FLAVOR
A bold flavor that’s intense and

intriguing!
BOLD ATTITUDE CAEE CAEE
E.mbra.ces a ﬁew and ygunger .ARRIBA! ll /ARRIBA!
Hispanic audience looking for a
coffee that resonates with *
them!

———————————————————————

TATA CONSUMER PRODUCTS I rimioion
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Licensing Contact

THE BR)IAND LIAISON

OPENING DOORS. CLOSING DEALS.

Steven W. Heller Karen Diamond
Tel: 855-843-5424 Tel: 855-843-5424
Cell: 561-302-7838 Cell: 201-310-2798

www.TheBrandLiaison.com
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