


I N T R O D U C T I O N

With 70 years of design excellence, Laura Ashley is one of the world's 

most iconic home and lifestyle brands. Founded on a rich design 

heritage and on traditional values of quality and originality, Laura 

Ashley offers timeless designs, signature prints and quintessentially 

British styles.

I N T R O D U C T I O N



I N  T H E  N O W

The Laura Ashley Story 
continues to grow…

Today, Laura Ashley can be found in homes, wardrobes and hospitality venues 
all around the world.

As retail continues to transform, the Laura Ashley brand is uniquely positioned 
to pursue strategic partnerships that can grow the business in today’s retail 

environment and into the future.

With such as an admired and coveted brand, we want to ensure we only pursue 
the best opportunities to appeal to our loyal fans, as well as new customers.

Today, the brand is continuously expanding through new licenses, retail 
partnerships and collaborations, alongside proudly celebrating our 70th 

anniversary year in 2023.



G L O B A L  F O O T P R I N T

Laura Ashley has a global customer base 
and our international retail stores 

continue to operate across 75 
international store locations in 18 

countries. In addition, international 
distribution reaches 81 countries and e-
commerce platforms offer our branded 

product ranges to our loyal global 
customers.
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B R A N D  B U Z Z
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O U R  C U S T O M E R

Our DevotedPerennialshave a strong  senseof personalstyle.They’re

likely marriedwithchildren and enjoying a comfortable household 

income. Fashionand homeare important expressionsof their

personal identity, and they lovenothingmorethanto have a full house

of friends, family and childrento entertain.These consumersare

repeatshoppers,as  they like updatingtheir householdas  well as their

closet.

The Devoted Perennials
Primary Consumer: women 40+

Fromfashion-forwardmillennials,and youngwomenstartingtheir

careers  to even men,thisdemographicspans age ranges and typesbut

are all  youngerthanLaura Ashley’scurrent  coreconsumer.Whatthey

have in  commonisa loveand respectfor thebrand and its iconicand

fun prints.They mighthave a vintage floral dress theyfound onEtsy in

their closetor somethingfromthe Urban capsule collection... or

discovered  thatperfect floral bedding and are juststartingouthaving

fun with decoratingbutare still very budgetconscious.

The Budding Followers
Secondary Consumer: women under
40, young moms with kids & (men)



B R A N D  B U Z Z

COLLABS THAT 
MAKE NOISE
With unique products that carefully 
highlight the best aspects of both 
brands, these collaborations have 
earned the attention of consumers 
across social media, made 
headlines from major publishing 
titles globally and achieved 
extraordinary sell-out times.

L A  X  L U C K Y

L A  X  B A R B O U R

L A  X  R A G  &  B O N E

L A  X  A E R S O L E S L A  X  B A G G U

L A  X  B A T S H E V A

L A  X  L O W T I D E S L A  X  U R B A N  O U T F I T T E R S



C E L E B R A T E D  H E R I T A G E

A CELEBRATED 
BRAND WITH 
ENDURING APPEAL
Our extensive heritage and rich archive, 
combined with our loyal customer following 
provides the perfect tool kit for creating a 
buzz worthy marketing moment…



There’s an abundance to choose from in our extensive archive that holds almost 100,000 pieces of unique 
artwork, textiles and other products from the brands 70 year history...

C E L E B R A T E D  H E R I T A G E

Celebrating prints through the decades!



P R O D U C T  C A T E G O R I E S

F A S H I O N  B E D D I N G  

B A T H  A C C E S S O R I E S

B A S I C  B E D D I N G

T H R O W S

D E C O R A T I V E  C U S H I O N S  

C U R T A I N S

F A B R I C  

W A L L P A P E R ,  P A I N T  &  

W A L L  A R T  &  C L O C K S

D I N N E R W A R E

K I T C H E N  &  

T A B L E  L I N E N S

C A N D L E S

P I C T U R E  F R A M E S

R U G S

W A L L  &  F L O O R  T I L E S

P E T

H O M E  O R G A N I Z A T I O N

H O M E  S E W I N G



P R O D U C T  C A T E G O R I E S

W O M E N S  S L E E P W E A R

S L I P P E R S  &  S O C K S

D A Y W E A R  &  H O I S E R Y

F A S H I O N  J E W E L R Y

E Y E W E A R

T I M E P I E C E S

T O I L E T R I E S  

H A I R  A C C E S S O R I E S

E L E C T R I C  H A I R  C A R E

G I R L S  S L E E P W E A R  &  

D A Y W E A R

G I R L S  H O I S E R Y

G I R L S  L U G G A G E  &  

B A C K P A C K S

C H I L R E N ’ S  S H O E S  &  

S L I P P E R S

I N F A N T  &  L A Y E T T E



Celebrating 70 Years

In 2023, our iconic and well-loved British 

lifestyle brand is celebrating its 70th year of 

business. Marking the occasion with a new 

branded stamp that is being used across limited 

edition products, exclusive collaborations and 

immersive experiential marketing moments. 

Alongside amazing events and marketing 

moments that celebrate our heritage.

Its an exciting time to be part of the Laura 

Ashley story.
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L A U R A  A S H L E Y  W A G O N E E R

S P R E A D  T H E  P R I N T R E G I O N A L  E V E N T S

P O P  U P  A R C H I V E



K A R E N  D I A M O N D
2 0 1 . 3 1 0 . 2 7 9 8

karen@dlicensing.com

For licensing opportunities contact:
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