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Tetley – Celebrating over 183 years of tea expertise
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1837

Joseph & Edward 

Tetley launch Tetley 

& Co selling tea on 

the back of a pack 

horse in Britain

1888

Tetley launches into the 

United States

1936
The Tetley family disocver the 

tea bag in the US and bring 

this back to the UK believing 

it would be the future of tea. 

2017

Tetley has leading 

positions in UK, 

Canada & US and 

distribution is spread 

across 40 countries 

1973

Tetley teafolk are 

first used in 

advertising.

‘Tetley - A Quality Cuppa Now and Then’ 

2015

Tetley launches 

ground breaking 

innovation in Super 

Teas.

1990
Tetley launches the 

round teabag which 

helps step change sales 

and differentiates the 

brand

1996

Tetley launches 

decaffinated tea bags

King George visits

the Tetley Factory

1940

2020

Tetley launches a 

raft of NPD to 

attract new 

audiences from 

speciality black 

to cold infusions 
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All we do is TEA & have been doing it since 1837!
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• Tetley is the #2 tea company in the world, operating across 20 

countries. Tetley is one of the strong & growing black hot tea brand 

in the US.

• Our master blenders have the longest training and are the most 

experienced in the industry.

• We use higher quality teas in our blends vs. our competitors (Lipton, 

Luzianne, Red Rose, Salada)

• Premium perflo tissue (round tea bags) = 2,000 perforations for 

faster infusion and better flavor release

• Strong consumer value – competitive price, better teas, more tea 

bags/carton



Tetley’s Strong Commitment to Sustainability
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• Farmers First Hand – a unique platform for all our consumers to 

interact with the actual farmers who produce Tetley teas in Malawi

• One of the founding members of Ethical Tea Partnership

• Commitment to 100% Rainforest Alliance certified teas



Who is the Tetley Consumer?
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• Age: 30 - 65 (Gen X and Baby Boomers)

• 70% female; 30% male

• Moderate incomes: $45k+

• 2-3 person household

Unpretentious Routineers

• Consumers who tend to be grounded, enjoying simple 

pleasures and their usual routines, but who are not tea 

enthusiasts. 

• Driven by quality (trust) and comfortable with familiar 

brands

• Convenience, variety, personalization are key

• Enjoy hosting family, friends and social events. 

• Consumers who appreciate a good deal and “new news”



A strong black tea account across national retailers 

6

ACV

85% NORTH EAST & 

SOUTH EAST

#2 BLACK HOT TEA

KEY ACCOUNTS

“THE BEST TEA EVER”- Amazon Shopper

“If you like to drink hot tea with milk, you 

won't go wrong with Tetley. It's a smooth, 

full-bodied brew with a clean taste and a 

robust color.” Amazon Shopper

*aided brand awareness52 wks. 7/11/2020



#2 Best Selling Black Hot Tea in USA
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A True British Cuppa -Our Bestselling Tea!

British Blend combines premium Kenyan and 

Assam teas to deliver a richer, full-bodied 

blend with superior tea flavor, body and color.

Rich Robust & Full bodied!

An American Classic. 

Our signature product, a deep amber color and 

delicious tea flavor is delivered in this classic 

blend of black teas.

Bright, Smooth & Refreshing. 



Iced Tea - A True Southern Classic! 
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Tetley Iced Tea Blend is pure refreshment! 

Made with 100% Argentine teas, this blend provides a clear amber 

color when chilled – a key consumer expectation from Iced teas.

Round teabag – perfect to brew in a coffee machine as well. 

Blended in Georgia for over 40 years, truly a southern classic.



Green Tea - Better Not Bitter! 
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Made from the finest young tea leaves and buds, these green teas have a smooth, mellow 

flavor and a natural aroma that lingers on forever. Using an age-old Japanese technique, all 

the green tea goodness is locked in after picking to keep the tea fresh and flavorful. 



Innovation: Celebrate a True British Cuppa!
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Quintessentially British teas. 

Enchanted by British heritage & tea drinking culture, a range of 

premium black teas fit for a Lord or Lady – no royal title required!

Premium Black Teas full of flavor and character!
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NOW WE’RE TALKING

Tetley will champion the cause of talking 
over a cup of tea

We want to remind people just how 
good it feels to sit down with someone 
and have a chat face to face, over a 
cuppa. 
And with our perfect blends, 
Tetley is the prefect tea to really get 
the conversation flowing. 
That’s the power of talking. 
That’s the power of Tetley. 

So lets put the kettle on. 



Strong Media Coverage: 50MM impressions annually
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CONNECTED TV DIGITAL MARKETING SOCIAL MEDIA



STEVEN W. HELLER
       TEL:  (855) 843-5424
       CELL: (561) 302-7838

KAREN DIAMOND
       TEL:  (855) 843-5424
       CELL: (201) 310-2798

www.TheBrandLiaison.com

Licensing Contact
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